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dynamic city 
with great 
commercial, 
cultural 
and lifestyle

Poznań has one of the best employment rates in Poland, 
with only 1.4% unemployment rate. 
Economic growth in Poznań in 2015 amounted to 200.9% 
of the national average and 187.3% in Wielkopolska 
Province. The average salary in Poznań and Wielkopolska 
Province is 15% higher than the national average.

potentialcity in Poland in terms of 
purchasing power

students

higher education institutions

inhabitants in the Poznań 
agglomeration

private companies

The presence of international  corporations 
such as Volkswagen, Nivea, Ikea, Unilever, 
Bridgestone,  Wrigley, Kompania Piwowarska 
and many others, makes Poznań  an important 
economic platform.

An International Trade 
Fair that  attracts over 
a million visitors every 
year.

Poznań

Key figures about the agglomeration
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An exceptional location, midway  
between Berlin and Warsaw, 
on the motorway link.
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Poznań’s dynamic economy is the reason it was chosen as the 
location for Posnania: a bustling site, a meeting point, a hub  for 
municipal and regional transportation, close to a roundabout that 
connects the Old Town with the residential Rataje district.  
Being the flagship of a developing region, Posnania reinforces  its 
position as the most forward-looking lifestyle centre in  Wielkopolska 
Province, at the heart of Poznań.

xcellent location 

The first supra regional 
shopping & lifestyle 
destinationE OLD TOWN

POZNAŃ

POSNANIA

A2
HIGHWAY

5 minute drive from the city’s historical centre 
and from A2 highway.

Exceptionally convenient access by 10 tram 
and 14 bus lines.

In the direct vicinity of 
the regional bus station.

At the heart of residential areas in 
Poznań.

Rataje Roundabout – a strategic 
location in the heart of the city.      

Catchment area

210,000
inh.

570,000
inh.
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inh.
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Figures that speak volumes Diverse tenant mix
Brands

Crystal Forum Premium Brands
Posnania offers 
 a comprehensive tenant mix 
– a unique offer with leading 
brand names, for every 
need and every desire.

commercial centres 
in Poland

Expected footfall

Total project size: 

Number of units: Parking spaces:

Restaurants & cafésBoutiquesMedium size units

Land area:

Among the top 3
14 m in 1 year

 100,000 sqm GLA

 300  3,300

 40 22040

 9 ha



  powerful concept carried 
  by the strength of big brandsA

Posnania is a universe 
 in itself with several 
 distinct worlds where 
 visitors will find 
everything to suit their 
 tastes and aspirations.

•  On the ground floor: sport, shoes, accessories, an external plaza with 
restaurants and cafés where landscaped terraces  look out onto 
an amphitheater and the Old Town.

•  On the 1st floor: the fashion world. An amazing fashion boulevard  
with double height 8-metres high shop fronts

•  An alley of service outlets next to Carrefour
•  An area with home equipment and interior decorations near Leroy Merlin
•  A central forum featuring lifestyle concepts and events
•  A unique leisure area including a multiplex cinema with 8 screens, 

a kids’ play area, a bowling club and a fitness club with a swimming pool
•  A large electronics offer at megastore dedicated to home electronics  

and household appliances, iSpot and several exclusive tech boutiques
•  A very diverse offer of gastronomic venues comprising a broad range 

of restaurants and a generous food court with 10 units and 700 seats
•  Crystal Forum – a premium area with 25 upmarket brands and dedicated 

services

 



Posnania –  
the lifestyle
centre that 
 can truly 
 boast about 
its  leisure and 
 retail mix

 

Previously, shopping centres were seen as 
shrines of consumption. This vision is now 
outdated.  Shopping centres could have 
originated from retail sales, but Posnania 
totally reinvented the concept.  Designed 
as a forum enabling discovery, exuberance 
and emotion, Posnania is above all a venue 
that stimulates great experiences 
– whatever they may be.

Posnania is proving itself to be a genuine 
leisure centre. With over 40 restaurants 
and cafés, it is easy to take a break 
for a snack or an “a la carte” dish. 
Apart from providing a venue for 
enjoyable breaks, Posnania plays host 
to many cultural and fun activities among 
which everyone will find something of 
interest.

Posnania is a place where people meet 
and interact:
 
•  Room to breathe: the main plaza is 

surrounded by patios and balcony 
restaurants, with a view of the fountain 
and the art walk.

•  Room for inspiration: an amphitheatre 
hosting cultural events.

•  A meeting point that satisfies every desire.
•  A family leisure centre with areas 

dedicated to the youngest visitors.



Services are often seen as optional add-ons 
to retail. Posnania has overhauled the appeal 
of shopping centres by placing services 
at the very heart of its offer. By providing 
services at every stage of a shopper’s visit, 
Posnania makes every person feel unique. 
 
This new “connectivity” forges a strong bond 
between customers and the shopping centre. 
It fosters customer loyalty and profoundly al-
ters their perception of the venue. Visitors are 
no longer treated as mere consumers, their 
well-being and pleasure are what counts. 
 
This is the feature that makes the difference. 
The extremely high level of service can be 
noticed from the very moment of the visitor’s 
arrival, starting with the option of valet 
parking at the car park. Other services are 
available throughout the shopping experience 
as the journey continues.

• Home delivery 
Delivery of products  bought 
at Posnania to  the indicated 
address.

• Concierge
A service enabling reservation 
of seats at gastronomic and 
entertainment venues.

• Loyalty programme  & gift card 
Posnania credit card with an 
additional benefits system. The 
gift card can be used  at shops 
and venues at Posnania.

• Guarded car park
A guarded parking area ensur-
ing that all vehicles are secure.

• Electronic vehicle charging 
station
A proffesional charging station 
for electronic vehicles.

• Valet parking
A possibility to entrust your car 
to a Valet who will park it in the 
guarded car park area and bring 
it to the desired location after 
you finish shopping.

• Family car park
Clients may use comfortable 
parking spaces dedicated to 
families. They are located within 
car parks.

• Childcare 
Professional childcare for 
children aged 3+, provided by 
Kinderplaneta’s qualified staff.

• Birthday organisation
Reservation of seats at  gastro-
nomic and entertainment venues.

• Bicycle repair station
Two self-service bicycle repair 
stations equipped with a basic 
set of tools.

Personal services

S
At last, we can appreciate 
the true meaning of “service”

ervice

35 outstanding services
• Premium Lounge
A comfortable space and leisure 
area for Posnania’s clients and 
a place in which you can 
comfortably spend time.

• Collect & Try 
Convenient collection of courier 
parcels, including clothing, 
offering a  possibility to try it on 
and return it, if needed. 
 
• Personal stylist 
Advice provided by a profes-
sional stylist and  a possibility 
to do shopping with his or her 
assistance. 
 
• Handsfree Shopping 
Shopping without having to 
carry shopping bags. 



Modern innovative&

architecture

Crystal Forum Dinning Vilage Plaza & Atrium Rotunda



Art Touch

13 artworks 

Artworks of recognised artists  from 
Poland, France, the Netherlands, Belgium 
and Great Britain.

The expectations of urban residents when visiting public 
places have evolved – people today want friendly and 
comfortable spaces that are well designed and of high 
aesthetic value.  We have taken into account all the social 
and cultural changes and created zones where art is an 
integral part of the design. 
We invite artists to create unique installations.  
We provide them with a venue at which they can  
exhibit their work. 

Within a strongly developed food concept clients can 
choose from over 40 cafés and restaurants of different 
formats, from fine dining restaurants offering elegant 
atmosphere and quality service, through a wide offer 
of casual dining concepts up to fast food from 
the most popular brands. The food court located on the 
1st floor is a truly distinctive concept with outdoor terraces 
and balconies overlooking the landscape, common tables 
for groups of friends or Home Sweet Home, an area 
dedicated to families with children. The Restaurants’ Alley 
on the ground floor with six ”a la table” concepts offers 
pleasant winter and summer gardens, proving Posnania 
to be a terrific venue for dining out.

located in Plaza, Atrium, boulevards, 
Rotunda and Dinning Vilage

Dining Village

Leisure zone

Slow & Fast Food



Digital Immersion  
entails new technologies 
& social media

Posnania’s  mobile application
 
Our new generation mobile application helps 
customers find their way around Posnania 
and set the best routes to a specific point 
or store. The Wi-Fi  geolocalisation service is 
also used as a  marketing tool for tenants and 
allows them to personalise their campaigns. It 
enables analysing our  customers’ movements 
to improve our plans for  marketing activities. 
 
Our other digital solutions

•  a new generation, responsive website
•  selfie truck – for taking photos and 

publishing them in social media
•  interactive screens – for visual and 

advertisement content
•  an interactive LED floor for children 

and a games area

The Digital Immersion concept, which was 
designed at Apsys Lab and implemented at 
Posnania, embraces advanced technological 
solutions that enrich the offer, services, 
entertainment and communication with 
consumers.  Our facilities and our solutions allow 
customers to make shopping more enjoyable 
and our tenants can use them to advertise in an 
innovative way.

The multimedia system 
of  22 screens and kinetic walls
•  the first in Europe transparent, elliptical screen
•  a LED totem screen
•  a non-standard ring screen
•  interactive Kinect Walls

High quality Wi-Fi connection is available 
throughout the centre. At each leisure zone 
customers will find charging stations for mobile 
devices.

Free Wi-Fi accessible 
throughout  the entire centre

 Elliptical transparent screen LED totem screen 
Non-standard ring screen



APSYS POLSKA
World Class, Leading Developer and Manager

Apsys Global Operator acts as an investor, 
developer, project manager, leasing agent, 
property and assets manager. Apsys Poland 
 currently manages 23 shopping centres with 
 a GLA amounting to 950,000 square metres, 
located in 16 of the largest cities in Poland. 
Present on the Polish market since 1996.

APSYS POLSKA S.A.
Al. Jana Pawla II 27 
00-867 Warszawa – POLAND 
Phone: +48 22 701 92 00 

www.apsysgroup.com 
email: office@apsysgroup.pl
www.posnania.eu

Non-binding advertising document
All information contained in this advertising document (including all figures and statistics) is provided for information purposes only, is subject to change and is not binding. The figures and statistics used herein are 
from external sources that Apsys considers reliable but have not been checked independently. As a consequence, Apsys is not liable for the accuracy, relevance and exhaustibility of the information for which Apsys 
provides no warranty, in particular concerning the level of profitability and sustainability of any business at the shopping centre.


